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There is a lack of awareness amongst visitors and residents when it comes to the 
data that is being collected through sensors, such as motion and noise level, 
placed by the Hague Municipality in the area of Scheveningen.

1. Product creates awareness to the visitors about data 

collection from the Municipality in Scheveningen 

(Desirability)

2. The user needs to be able to interact with the product in 

any shape or form (Desirability)

3.3. Product needs to be compatible with existing 

infrastructure; such as lamp posts, bins and benches,  in 

order to avoid cluttering on the boulevard (Viability)

4. Product must respect regulations of the Municipality in 

order to ease implementation (Feasibility)

5. Users need to understand how to operate the product 

within 12 seconds (Desirability)

6.6. Product must engage the user by stimulating at least 

one of the human senses (Desirability)

7. Project should not exceed the budget of 20 000€  

(Viability)

1. The product presents to the user the data that is 

collected from Scheveningen by the Municipality 

(Desirability)

2. User interface should be available in at least the top six 

most used languages by tourists in Scheveningen 

(Desirability)

3.3. Product should be modular and upgradable in order to 

anticipate future growth (Viability)

4. 20% of the product must integrate re-used or recycled 

materials or components (Feasibility)

5. The product should be accessible by those groups or 

individual that have difficulties with reduced mobility or 

visual impairment (Desirability)

Living Lab Scheveningen is a project in which new digital inventions are tested in public 
space in order to improve the quality of life in ways such as increased safety, protect the 
nature by limiting light and noise as much as possible, keep the area clean and offer 
better internet connectivity. 
Scheveningen was chosen because this is an area where people live, work and enjoy their 
free time. There is beach, nature, but also a port and industry. Scheveningen also has 
many visitors every year, especially in the summer.
TheThe project was recently launched as a part of the Smart City The Hague program. This 
stimulates (digital) innovation throughout The Hague and thus contributes to an 
attractive living and working environment for the residents, companies and visitors.   

DESIGN BRIEF
Living Labs Scheveningen

Introduction

Our goal is to create a smart object that is able to react to the user input in order 
to create awareness amongst the aforementioned target group, concerning data 
collection, by encouraging curiosity and interaction in a playful manner.

Our design vision is to help in creating a more confortable future based on 
transparency between the Municipality and the people.

Due to the 14 million visitors that Scheveningen is receiving annually, our target 
group is diverse. Including any nationality, but especially Europeans, and any 
age group from 7 years old and upwards.

We created these personas in order to better visualize our target group. With 
them we included: location, occupation, present action, values, behavioral 
identifiers and the diffusion of innovation model.


